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CULTURAL AND CREATIVE
SPILLOVERS

2014 - European Research Partnership on Cultural and Creative Spillovers
2015 Report — Tom Flemming Cultural Consultancy
2018 Report — Nicole Mc Neilly
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* Creative England

« Creative Scotland

* European Centre for Creative Economy
* European Cultural Foundation

* European Creative Business Network

* University of Roterdam
* University of Warwick



SPILLOVERS

The process by which activities in the arts, culture and
creative industries has a subsequent broader impact on
places, society or the economy through the overflow of
concepts, ideas, skills, knowledge and different types of
capital.

Proces cez ktory maju ¢innosti v umeleckych,
kultdrnych a kreativnych odvetviach Sirsi vplyv na
miesta, spolo¢nost alebo ekonomiku prostrednictvom
prelievania konceptov, napadov, zru¢nosti, vedomosti
a roznych druhov kapitalu.



Knowledge

spillovers

Industry
spillovers

Network
spillovers

Stimulating creativity and
encouraging potential

Increasing visibility, tolerance and
exchange between communities

Changing attitudes in participation
and openness to the arts

Increase in employability and skills
development in society

Strengthening cross-border and
cross-sector collaborations

Testing new forms of organisation
and new management structures

Facilitating knowledge exchange
and culture-led innovation

Improved business culture and
boosting entrepreneurship

Impacts on residential and
commercial property markets

Stimulating private and
foreign investment

Improving productivity, profitability
and competitiveness

Boosting innovation and
digital technology

Building social cohesion,
community development
and integration

Improving health
and wellbeing

Creating and attractive ecosystem
and creative milieu, city branding
and place making

Stimulating urban development,
regeneration and infrastructure

Boosting economic impact
or clusters




UPDATE V ROKU 2018

73 studii

Industry spillovers najmenej vyrazné

Knowledge spillovers su najvyraznejsie

Spillover, ktory sa v studiach vobec nenachadzal - Stimulating urban development,
regeneration and infrastructure (Network Spillover)

Naopak nasli nové spillovers nad ramec tych sedemnastich:

« Podpora aktivnej a participativnej obéianskej spolo¢nosti, demokracie a propagacia ob¢ianskych a pro-Euréopskych hodnét (Knowledge spillover)
« Vplyv cez Soft power, vytvaranie dialogu a interakcii medzi narodmi (Network spillover)
« Enviromentalne povedomie, udrzatelny rast (Knowledge and Industry spillover)

* Inklazia, inkluzivny rast a rozvoj (Network and Industry spillover)

Nasli v§ak aj negativne spillovery:

* Prekarizacia kulturnych pracovnikov

* Negativnhe enviromentalne dopady

* Regionalne nerovnosti, kvoli investiciam

» Digitalizacia

* Regeneracia sprevadzana exklaziou existujucich komunit

* Kultara ako zdroj konfliktu?

+ ,Place taking”, , art-washing”

+ Aglomeracia digitalnych platforiem



METODOLOGIE A DATA

Casové rady? - kulturne projekty maju kratkodoby, projektovy charakter
Proxies — chyba kvalitativny rozmer
Ekonomické evaluacie (ROI) — vhodnejSie pri merani urovne zdravia a blahobytu

KAUZALITA - PROBLEM!

Zmiesané a experimentalne metody
Etnografické pristupy — pozorovanie a hodnotenie vystupov

Kvalitativny vyskum - fokusové skupiny, rozhovory, dotaznikovy prieskum, desk research, media
research
Data — velmi dolezité primarne data

Testovanie experimentalnych metod: Randomised control trails, Logic Modelling, Action Research
and Systemic Thinking (KUULTO a TAMPERE), Mediated Discourse Analysis and Virtual Settlements

Map (Concordia Design Centre Poznan), Value Based Approach (Rotterdam Unlimited Festival)




ZAKLADNE POSTREHY A ZHRNUTIA

Potrebny HOLISTICKY PRISTUP
Nie je jedna spravna metodologia, kazda organizacia si vyzaduje iny pristup o
Kvalitativny vyskum, respektive zmiesané metody sa osvedcili najviac

Kulturni profesionali by mali na vyskume aktivne participovat so svojimi poznatkami a pripadne
participovat aj na vytvarani metodologie

leﬁrtnerstve s univerzitami je mozné vyuzit komplikovanejSie metodoldgie a robit dokladnejsi
vyskum

Primarne mapovanie spilloverov pred zaciatkom vyskumu sa oplatilo

Meltlodol()gie vyuzivajuce casoveé rady su dolezité, aby sa preukazal dlhodoby efekt a existencia
spilloveru

Pristup ku kulture stoji rovnocenne s inymi sluzbami statu, ako zdravotna a socialna starostlivost. Z
toho dévodu by kultura nemala neustale svoju poziciu obhajovat v zmysle RO

Nemali by sme sa snazit pochopit len spillovery jednej organizacie, ale cela ,ekolégiu” miesta,
ekosystém v ktorom funguju vztahy a akym spésobom spolunazivaju

Je nutna osveta na urovni stakeholderov — akym sp6sobom docielit jasnost komunikacie?



VYSKUM
SEBOVA,
ANDOR TOTHOVA,
REVESZOVA

Kosice: the Role of Community In
the Post ECoC Cultural Centers




MOTIVACIE, VYSKUMNE OTAZKY A
METODOLOGIE

“Creative and Cultural Ecologies Call” - European Urban and Regional Studies

Krok dalej od vyhodnocovania EHMK

Udrzatelhost a zivotaschopnost kulturnych institucii v Kosiciach - aj v suvislosti s pandemickou
situaciou (Tabacka Kulturfabrik, Kino Usmev, Kasarne Kulturpark)

« Zuzana - teoreticky a metodologicky background a systematickost

« Barbora - palcivé otazky a naliehavost

* Miriam - feedback a upratovanie

Vyskumné otazky:

“Ako udrzatelne su kulturne centra v Kosiciach po EHMK?”

LAke su ich strategie v suvislosti s udrzatelnostou?”

~Akym sposobom tieto stratégie prispievaju k udrzatelnému rozvoju mesta?”
, Do akej miery a akym spoésobom su odolné voci COVID krize?”



METODOLOGIA

Desk research — sekundarne data

Media research — sekundarne data
Fokusoveé skupiny — primarne data
Vyskum publika — dotaznik — primarne data
Rozhovory (12) — primarne data



Economic Indicators (Kubszewski et al. 2019)
Built resources (typology, governance, ownership, legal status)
Other assets (financial, tangible movable assets, intangible assets)

Environmental Indicators (Duxbury et al. 2017)
Culture and its environmental impact
Culture and environmental citizenship

Culture and environmental promotion

Social Indicators

Partners (typology, relations (ecosystems contact) Throsby 2017)

Audiences (engagement, contact, solidarity - inclusion and solidarity (Throsby 2017))
Community (volunteers, active participation, cultural opportunities (Gross and Wilson 2020)

Employment

Governance
Administration
Business models

Transparency

Reactions to uncertainty
Towards audiences
Towards donors

Towards operations



OSOBNE POSTREHY A OTAZKY
NA ZAVER

« Kapacity pre vyskum?

* Financovanie vyskumu?
 Komunikacia vysledkov?
 Priority v politikach?

« Historicky kontext a nuansy

« Vyzvy suvisiace s pandémiou
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